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PROJECT BACKGROUND

Å In recent years Downtown 
Beaumont has experienced growth 
in employment, restaurants, 
culture, and entertainment 
activities. The City has also 
become a desirable location for 
housing.

ÅThis growth has led the City to 
take a more proactive look at 
parking to ensure adequate 
parking is supplied, and not 
oversupplied.

ÅParking policies should align with 
the vision set out in the Downtown 
Area Plan. 

Source: City of Beaumont General Plan
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DOWNTOWN AREA VISION

Å ά5ƻǿƴǘƻǿƴ .ŜŀǳƳƻƴǘ ǿƛƭƭ ōŜ ǘƘŜ ƘŜŀǊǘ ƻŦ 
the City, providing an exciting diversity of 
economic, residential, and cultural 
opportunities. 

Å It will be a vibrant and dynamic place to 
work, live, shop, and gather for special 
events. 

Å It will also be a pedestrian-friendly 
environment with comfortable sidewalks 
and an inviting streetscape. 

Å The Downtown Area Plan will create a 
balanced and integrated mix of residential, 
office, retail and civic land uses that 
generate daily activity in the daytime and 
evenings and create a lively and dynamic 
environment. 

Å This Plan encourages opportunities for 
public gathering spaces and parks for civic 
and cultural events that are supported by a 
street network which meets the needs of 
ǇŜŘŜǎǘǊƛŀƴǎΣ ōƛŎȅŎƭƛǎǘǎΣ ŀƴŘ ƳƻǘƻǊ ǾŜƘƛŎƭŜǎΦέ

Source: City of Beaumont General Plan

Chapter 4 Mobility of the General Plan calls for the promotion of 
άǊƛƎƘǘ-ǎƛȊƛƴƎέ ǇŀǊƪƛƴƎ ǊŜǉǳƛǊŜƳŜƴǘǎ ōȅ ŀǇǇƭȅƛƴƎ ǘŜŎƘƴƛǉǳŜǎ ǎǳŎƘ ŀǎΥ

Å Park Once
Å Shared Parking
Å In-Lieu Parking
Å Parking Management Strategies

Å Public-Private Partnerships
Å Reduced Parking Standards
Å Biking/Transit Equals Business 

Programs.
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STUDY TASKS

Parking Meter Pricing
Studied the feasibility of implementing paid parking in the downtown area and provided parking 

management strategies that the City could employ to increase the efficiency of the existing 

parking supply. 

Stakeholder Outreach and Engagement
Developed a public outreach plan which included a study branding/logo, an online/digital 

comments platform, meeting flyers distributed to businesses, press releases, social media posts, 

and e-blasts. The plan also included two community meetings and stakeholder meetings. 

Downtown District Parking Requirements
Lƴ ƪŜŜǇƛƴƎ ǿƛǘƘ ǘƘŜ /ƛǘȅΩǎ Ǿƛǎƛƻƴ ŦƻǊ Řƻǿƴǘƻǿƴ ƻŦ ǊƛƎƘǘ-sizing parking, Walker reviewed, analyzed, and 

recommended parking-to-land use ratios and strategies to increase the flexibility of the downtown parking 

requirements.

PMMP Recommendations 
¢ƘǊƻǳƎƘƻǳǘ ǘƘƛǎ ǇŀǊƪƛƴƎ ǎǘǳŘȅ ŜƴƎŀƎŜƳŜƴǘΣ ǿŜ ƘŀǾŜ ƭŜŀǊƴŜŘ ƳǳŎƘ ŀōƻǳǘ ǘƘŜ /ƛǘȅ ƻŦ .ŜŀǳƳƻƴǘΩǎ ŎǳǊǊŜƴǘ ǇŀǊƪƛƴƎ ŎƘŀƭƭŜƴƎŜǎΣ ŘŜǾŜƭoped strategies for 

ŀŘŘǊŜǎǎƛƴƎ ǘƘƻǎŜ ŎƘŀƭƭŜƴƎŜǎΣ ŀƴŘ ǳƭǘƛƳŀǘŜƭȅ ŎǊŀŦǘŜŘ ŀ ǎŜǘ ƻŦ ǊŜŎƻƳƳŜƴŘŀǘƛƻƴǎ ǘƻ ŀƭƛƎƴ ǿƛǘƘ ǘƘŜ /ƛǘȅΩǎ Ǿƛǎƛƻƴ ŦƻǊ ǘƘŜ 5ƻǿƴǘƻǿƴArea.

Parking Facilities Utilization Study
Conducted a parking facilities utilization study to establish context-specific parking requirements for the downtown. The study included: quantifying the 

existing on-street parking spaces in the study area, quantifying City-owned off-street parking, privately-owned publicly-accessible parking, 

quantifying off-street parking by land use, and conducting occupancy counts during weekday/weekend daytime and evening hours. 

Parking 
Management
Master Plan 

(PMMP)
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